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Ȱ(ÅÙȢ )ÓÎȭÔ ÁÂÏÕÔ ÔÉÍÅ ÆÏÒ ÔÈÅ 3ÔÁÔÅ ÏÆ ÔÈÅ 
Basin Report? Would you like some help with 
ÔÈÁÔȩȱ

)Ô ÁÌÌ 3ÔÁÒÔÅÄ ×ÉÔÈȣ 



Goal

Ç%ÄÕÃÁÔÅ ÔÈÅ ÐÕÂÌÉÃ ÁÂÏÕÔ ÔÈÅ "ÁÓÉÎȭÓ ÒÏÌÅ ÉÎ ÓÕÐÐÏÒÔÉÎÇ ÃÒÉÔÉÃÁÌ 

resource needs for drinking water, water supply, clean water, 

water efficiency, healthy watersheds, water-based economic 

activities and recreational opportunities for the four-state 

region.



Audiences

ÇPrimary Audiences 

Residents of the Basin:

Á 22 to 40+

Á Have children through high school

Á High school graduates with some college

Á Vote

Á Active on social media

Á View web as regular source of media, online 

shopping and banking

And

Á Communities of Color and Social Justice



ÇOnline Discussion Group (17 participants from DE, NJ and PA)
Á Measure familiarity with the Delaware River, as well as the Delaware River Basin.

Á!ÎÁÌÙÚÅ ÐÅÒÃÅÐÔÉÏÎÓ ÏÆ ÔÈÅ ÄÉÆÆÅÒÅÎÔ ÔÈÒÅÁÔÓ ÔÏ ÔÈÅ ÂÁÓÉÎȭÓ ×ÁÔÅÒÓȢ

Á'ÁÕÇÅ ÉÎÔÅÒÅÓÔ ÉÎ ÐÁÒÔÉÃÉÐÁÔÉÏÎ ÉÎ ÅÆÆÏÒÔÓ ÔÏ ÐÒÏÔÅÃÔ ÔÈÅ ÂÁÓÉÎȭÓ ×ÁÔÅÒÓȢ 

ÁEvaluate different communications that may guide our outreach program.

ÇPhone Survey (602 respondents in DE, NJ and PA)
Á 15 minutes (+/-) for each survey

ÁȰ$ÉÇȱ ÄÅÅÐÅÒ ÉÎÔÏ ×ÈÁÔ ÐÅÏÐÌÅ ÔÈÉÎË ÁÂÏÕÔ ÔÈÅ ÂÁÓÉÎȭÓ ×ÁÔÅÒÓȢ

ÁDetermine willingness to get involved in helping improve the waters, and why.

Program Research

Image: http ://beyondplm.com/2016/03/11/engineers-group-chat-social-plm/

http://beyondplm.com/2016/03/11/engineers-group-chat-social-plm/


The State of the Basin
&ÒÏÍ $2"#ȭÓ 0ÅÒÓÐÅÃÔÉÖÅ



ÇȰ3ÔÁÔÅ ÏÆ /ÕÒ "ÁÓÉÎȱ

ÁIs a mouthful

ÁAbbreviates is SOOB, which just sounds strange

ÇWe wanted the effort not to be seen as a DRBC 
program

Á'ÏÏÄ ÔÈÉÎÇȟ ÂÅÃÁÕÓÅ ÔÈÅ ÐÕÂÌÉÃ ÄÏÅÓÎȭÔ ÒÅÁÌÌÙ ËÎÏ× $2"#

Á-ÏÓÔ ÐÅÏÐÌÅ ÁÒÅ ÕÎÆÁÍÉÌÉÁÒ ×ÉÔÈ ÔÈÅ ÔÅÒÍ ȰÂÁÓÉÎȱ

"ÕÔȣ



ÇResearch indicated that, of several 
brainstormed program names,               
Our Shared Waters had the most 
positive reaction.

3Ïȣ



OSW Online ɀOverview
Facebook 

Ç@OurSharedWaters

Ç1,854 Followers

ÇWomen 56%

ÇMen 43%


